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Executive summary

This report presents information on three of the communication channels being used to disseminate
information about the SciShops project. First, SciShops’ electronic newsletter of which there have been
two editions to date. Second, project factsheets and flyers that have been produced to promote the
project, particularly at external events and conferences. Third, specific social media content that is
being produced by the project to promote project outcomes and activities via social media.

The report contains examples of these materials and how they are being used in conjunction with other
communication channels, such as social media and the project website.

The cut-off date for information in this report is 31 July 2018. These materials are part of the first step
of the project’s communication and dissemination activities. The newsletter and social media content
will continue to be published throughout the project, and new leaflets and factsheets produced as
further outcomes become available.

. @
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1 Introduction

SciShops.eu (Enhancing the Responsible and Sustainable Expansion of the Science Shops Ecosystem in
Europe) is a Horizon 2020 project involving 18 partners in 13 European countries aimed at promoting
the growth of socially responsible community-based research in Europe. The project explores how
different types of research organisations, such as research institutes, large enterprises, SMEs, NPOs
and universities can develop sustainable Science Shops with the ambition of establishing ten new
Science Shops during the course of the 30-month project. The project runs from September 2017 until
February 2020.

Work Package 7 of the project is dedicated to Project Communication, Publications, Networking and
Exploitation. This report, deliverable 7.2, presents information on three of the communication
channels being used to disseminate information about the SciShops project. First, SciShops’ electronic
newsletter of which there have been two editions to date. Second, project factsheets and flyers that
have been produced to promote the project, particularly at external events and conferences. Third,
specific social media content that is being produced by the project to promote project outcomes and
activities via social media.

The report contains examples of these materials that have been produced in the first six months of the
project and how they are being used in conjunction with other communication channels, such as social
media and the project website. All communication channels use SciShops branding, developed at the
start of the project.

The cut-off date for information in this report is 31 July 2018. These tools are part of the first step of
the project’s communication and dissemination activities. The newsletter and social media content
will continue to be published throughout the project, and new leaflets and factsheets produced as
further outcomes become available.

More specific detail about the structure of SciShops’ project website and its content can be found in
deliverable report 7.1 Project website, social media channels and communication activities.

. @
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2 Newsletters

The SciShops consortium has produced two informative newsletters to date (March, July 2018). The
intention is to publish the newsletter every three months i.e. quarterly throughout the duration of the
project.

The purpose of the newsletter is the dissemination of project activities, findings and outcomes to
interested parties. It is primarily designed for a broad range of stakeholders interested in science shops
and community-based participatory research, including researchers, science shop coordinators, civil
society representatives, as well as those involved in related projects in this field.

People can sign up to receive the newsletter via a form on the home page of the SciShops’ platform
https://www.scishops.eu/ as well as on the project website https://project.scishops.eu/. By building
up a subscription base for the newsletter throughout the duration of the project, the project will
develop a database of people interested in the project to which it can regularly disseminate
information about the project via the newsletter.

The newsletters focus on the latest news from the consortium including information on results and
findings, new resources and materials, as well as project activities. Short items link to full articles on
the SciShops’ web platform www.scishops.eu, helping to drive visitors to the project website too. To
make the content of the newsletter as informative as possible, information is extracted from the
deliverables and presented in accessible formats on the project website. For example, the collection
of RRI Tools and case studies contained in deliverable report 2.2 on ‘Existing RRI Tools and successful
participatory community-based research case studies’ has been published separately in a user friendly
and accessible format on the SciShops’ web platform and promoted via the newsletter.

Content in the newsletter to date includes:

e Reports on SciShop’s activities, such as events organised and attended by partners at which
SciShops has been represented.

e Findings from deliverable reports

e Resources that have been produced by the project e.g. the collection of RRI Tools

o The latest publicly available deliverable reports

e Featured case studies of science shops taken from deliverable 2.2

e Meet the team - interviews with project partners in which they answer questions related to
their participation in the project

o Aresource of the month highlighting external resources of interest

e Did you know? Interesting facts relating to science shops and community-based participatory
research

e Forthcoming events and activities

Consortium members have been promoting the newsletter at conferences and events and to their own
networks in order to build the subscription base. Visitors to the SciShops website and web platform
are also encouraged to subscribe to the newsletter using the subscription facility.

To date, the newsletter has 245 subscribers (target >1000 until the end of the project timeframe). The
newsletter will continue to be promoted and the subscription base is expected to grow as the project
progresses. Consortium members are also encouraged to adapt articles and text to use in their own
organisations’ newsletters.

. @
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Newsletter published in March 2018 ‘

March 2018

Welcome to the first edition of the SciShops newsletter!
18 partners « 12 countries « 10 new science shops

SciShops is an ambitious new Horizon 2020 project promoting the growth of community-
based participatory research and science shops across Europe. Here you can read about
our results and findings so far, find out about new resources, and keep up-to-date on
project activities and developments. To find out more about the project, take a look at our
project leaflet and read more on the SciShops platform!

®» NEWS

Awareness of science shops varies across Europe and
between stakeholders, according to SciShops survey

Awareness of science shops and community-based participatory research is much higher in
Westemn Europe, than in other parts of Europe. Researchers are more likely to be familiar with
these concepts than community organisations, the main beneficiaries, too. These are some of the
results of our recent survey, which included respondents from 34 countries around the world.
Read more.

. @
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SciShops’ first co-creation event held in Lithuania

Researchers and representatives of local NGOs and communities in Lithuania came together to
find new ways of making research more participatory and responsible at SciShops™ first co-
creation event on 22 March 2018 in Vilnius. The event was designed to build bridges between
different stakeholders and explore new ideas and parinerships between research and civil society.
Participants could also learn from some of the key thinkers and practitioners in the area of
community based research and science shops. Read more.

Did you know?
The Science Shop movement originated in the Netherlands, where the first science

shops were established at Utrecht University and the University of Amsterdam in the
early 1970s.

Inspirational case studies #1 Liverpool Interchange

In the first of our featured case studies, read about the work of the UK-based science shop,
Interchange, a registered charity that has been running since 1993. Interchange acts as a broker
between Voluntary Community Organisations (VCOs) who have research and/or work project
needs, and students at the University of Liverpool, who wish to conduct applied social research as
pari of their degrees. Read more.

. @
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Did you know?
The Science Shop movement originated in the Metherands, where the first science

shops were established at Utrecht University and the University of Amsterdam in the
early 1970s.

Inspirational case studies #1 Liverpool Interchange

In the first of our featured case studies, read about the work of the UK-based science shop,
Interchange, a registerad charity that has been running since 1993, Interchange acts as a broker
between Voluntary Community Crganisations (VCOs) who have research andior worle project
needs, and studenis at the University of Liverpool, who wish to conduct applied social research as
part of their degrees. Read more.

New resource: A Responsible Research and Innovation
(RRI) tool set for science shops

SciShops has collated a set of RERl (Responsible Research and Innovation) tools and
methodologies to help science shops make their research even more paricipatory and
responsible. The tools are categorised according to key dimensions of RRI (such as ethics,
gender eguality, open access etc.) as well as the various activities underiaken by science shops,
including project definition and implementation, evaluation and dissemination. Read more.

MEET THE TEAM

Interview with Carmen Munteanu

In the first of our interviegws with members of the SciShops
project team, meet Carmen Munteanu, who works for the
Austrian  research institute SYWNYCQ and i Project
Coordinator of SciShops. Read about the mofivation behind
the project and Carmen's wviews on the challenges and

ambitions of the project. Read more.

. @
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® HOT OFF THE PRESS

The latest SciShops deliverahle reporis now available to download:

D2.1 Baseline research and best practice report on participatory and
community-based research

D2.2 Existing RRI tools and successful participatory community
based research case studies report

D2.3 Stakeholder survey summary report
D3.1 European synergy status report

D3.2 Stakeholder and engagement strategy on participatory
community-based research

3 UPCOMING EVENTS

Cum i o il
Wi el 1

m ..

8th Living Knowledge Conference 2018 in Budapest
B rRIERRREET . 7 sl |

Enriching Science and Community Engagement

. @
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SciShops at the 8th Living Knowledge Conference

Meet members of the SciShops team at the Living Knowledge Conference in Hungary in
May. We will be presenting the results from our work 50 far in a8 session on ‘How expenences and
knowledge from the past will guide us info the future - stuadies from the SciShaps project.” The
SciShops' Project Coordinator will also be paricipating in 2 roundtable on "The rofe of Scignce
Shops fn processes fo support the social commitment and the cooperation of various groups of
actors’.

ISEKI Food Conference

36 July ISEKI food conference Stuttgart, Germany. In the framework of the SciShops
project, the University of Hohenheim, will be running a2 World Café on Strengthening Farm Direct
Marketing - From Fammer to Consumer to explore issues with key stakeholders in the short food
supply chain domain.

I
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Copyright © 2018 SciShops, Al rights resernved.
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Newsletter published in July 2018 ‘

July 2018

Welcome to the second edition of the SciShops newsletter!
18 partners « 12 countries « 10 new science shops

Read more about our participation in the 8th Living Knowledge conference and our findings
in a new study investigating the impact of science shops in the community. Plus meet two
more members of the SciShops' consortium and be inspired by the next in our series of
science shop case studies.

®» NEWS

SciShops’ experiences at LK8

Budapest was the location of the 8th Living Knowledge conference that took place at the

end of May 2018. The conference provided SciShops partners with an opportunity to
present some of the project's work so far and gain inspiration from others in the Living
Knowledge network. Read more.

. @
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Understanding the impact of science shops

Over the past months, SciShops has been investigating the impacts of science shops and
the benefits that are brought to stakeholders by undertaking research in response to
questions raised by civil society. A new SciShops report contains an analysis of the
impacts of 31 science shops. Improved knowledge, increased awareness and
new/strengthened relationships are three of the main types of impacts that science shops
are having on their communities. Read more.

Trends in scientific activity on citizen science

Trends in scientific activity on citizen science. A recent bibliometrics study by
SciShops’ pariner Carlos Il University of Madrid, identified 3,096 documents on
citizen science in Web of Science since 1967. More than 50% of these were
concentirated in the last 5 years. Despite the USA being the highest productor with
47% of publications in this field, other countries such as South Africa, Australia and
New Zealand are intensive. This can be explained because they have open policies
in their countries.

. @
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Meet the team

In interviews with two of SciShops’ project partners, meet Katalin Kalai from the Hungarian
non-profit research organisation Bay Zoltan and Elias Sanz Casado from the Carlos IlI
University of Madrid in Spain and learn more about their participation in the project.

Katalin Kalai Elias Sanz Casado

® HOT OFF THE PRESS

The latest SciShops deliverable reports now available to download:

D2.5 Existing Science Shops Assessment

D4.1 Science shops scenarios collection

. @
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Resource of the month

The Engage2020 Action Catalogue is packed full of engagement tools to help those
wanting to conduct inclusive research. Of particular relevance to science shops are
participatory methodologies that can be used during the project definition stage. A
comprehensive search facility helps you find the methods bast suited to your project or

problem. Read more.

About SciShops

SciShops (Enhancing the Responsible and Sustainable Expansion of the Science SHop
Ecosystem in Europe) is an ambitious Horizon 2020 project promoting the growth of
community-based participatory ressarch and science shops across Europs. To find out
more visit the SciShops platform.

i |
|
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Copyright © 2018 SciShops, All rights resenved.

Thizs newsletter containg news and information about activities relating to the SciShops project
The newsletter is issued four times a year and you can
subscribe or unsubscribe at any fime.

This project has received funding from the European Union’s H2020 Research and Innovation Action
under Grant Agreement No 741657 .
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Examples of articles on the SciShops web platform ‘

RRI TOOLS

\ 4 :1’
i

Introduction to Responsible research RRI tools for conducting community- RRI tools for science shops linked to
and innovation (RRI) and related tools based participatory research higher education institutions

th informal and

ch and Innovation) has gained

formal

READ MORE... READ MORE... READ MORE...

RRI TOOLS RRI TOOLS

RRI tools relating to ethics RRI tools relating to gender equality

cting The European Commission is committed to promoting

Ethics in RRI relates to: Ethica

and applying. g quality in

READ MORE.... READ MORE....

Figure 1 Screenshot showing an overview of part of the RRI Tools collection published on www.scishops.eu
which are promoted via the newsletter.

Understanding the impact of Science SciShops’ experiences at the 8th Living Exploring ways to make research more
Shops - new SciShops.eu report Knowledge conference participatory and responsible in Lithuania

Figure 2 Screenshot showing an overview of some of the articles published on www.scishops.eu which are
promoted via the newsletter

. @
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Figure 3 Screenshot of an example of an article published on www.scishop.eu which is promoted via the
newsletter
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3 Factsheets and leaflets

Another effective way of reaching relevant stakeholders is through the use of materials such as
factsheets, leaflets and flyers that can be printed out and handed out at events and conferences. To
date, the consortium has produced three different materials that serve as an introduction to the
project.

These are available to download on the  SciShops’ project  website at
https://project.scishops.eu/dissemination/

Additional factsheets and leaflets will continue to be produced throughout the project with customised
information targeted at specific stakeholders that we wish to directly engage in the project e.g. civil
society organisations, researchers, policy makers etc. Materials are also produced for specific
conferences and events, as required.

. @
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Factsheet 1 ‘

A factsheet containing an introduction to the project.

SciShops@

Enhancing the Responsible and
Sustainable Expansion of the
Sclence Shop Ecosystem In Europe

‘ SCISHOPS VISION AND OBJECTIVES

SciShops aims at expanding and further building on the capacity of the science shops ecosystem in Europe and
beyond. In the frame of the SciShops project, at least ten new university- and non-university-based science shops are
being established in Europe by project partners. The non-university science shops are affiliated to different types of
organizations, such as SMEs, LEs NCOs/NPOs and research institutes. The SciShops team has as a top priority to prove
the benefits of starting a science shop for every type of organization, but also the advantages the civil society gains
from coliaborating with science shops in community-based participatory research

PROJECT OBJECTIVES

5

ASSESS

Assess Ewopean and international
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playars. drvers and bantiers of astab
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far the community.
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practices in the feld guidelines and
recommendations for networking
between science shops activties and
exchange and matchmaking

PROJECT FACTS

DURATION:
01.09.2017 - 29.02.2020

COORDINATION:
SYNYO GmbH

REFERENCE:
741857

Py
ok en - b
- RESEARCHNSTITUTE

® EE
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IDENTIFY

dantify and engage relovant commu
nity based research and knowledge
transfer from sclance shops to scciety
for the benafit of the community.

CONCEPTUALIZE
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Leaflet ‘

A leaflet containing an overview of the project. This has been used to promote SciShops at conferences
e.g. the EuroScience Open Forum in Toulouse in July 2018. Copies were available at the Horizon 2020
National Contact Points exhibition stand plus handed out by members of the SciShops consortium to
interested people and at relevant sessions.

SciShops@
. ,

SciShops is a EU-funded Horizon 2020 project aimed at promoting the growth of com-

EXPANDING munity-based participatory ressarch and science shops across Europe.
THE EUROPEAN
SCIENCE SHOP The project will explore how different types of research organisations, such ss SMEs,
ECOSYSTEM research institutes, large enterprises, NGOs and universities can develop sustsinable
== Science Shops. The target is to establish ten new Science Shops in Europe,

A Science Shop is a university or non-university-based entity that performs or facili-

tates research and knowledge transfer with and for society.
Science Shops are a mode of community-based participatory research (CBPR), an
open, inclusive and often interdisciplinary process in which researchers work together
WHAT with non-governmental organisations, community groups and citizens to create new
ISA knowledge or understanding about societal issues. This new knowledge can be used
SCIENCE 1o sttain change in the community.
SHOP?

Research can be a powerful tool to help communities better understand and solve
societal issues. The process empowers citizens 1o tackle problems in their community
and actively participate in science, whilst providing scientists with new perspectives
and compeatences. Sclance Shops can also help to build trust and better understand-
ing between society and academia, democratizing science, and ultimately assist poli-
cy makers to make evidence-based decisions.

. @
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SciShops@

KEEP INFORMED

Website www.scishops.eu
Twitter @SciShops_eu

Mail office@scishops.eu
Facebook  @scishops

if you'd like to hear about our results
and findings, receive new resources
and keep up-to-date on project devel-
opment, sign up for our quarterly
newsletter via the SciShops website,

PROJECT DURATION
September 2017 - February 2020

» Guidelines and toolkits on how to establish and run a science shop
» Knowtedge exchange roadmap
e » Case studies and best practices
» RRI (Responsible Ressarch and Innovation) tools set for science shops
MAIN PROJECT » Networking and knowledge sharing platform
OUTCOMES » Twinning scheme to enable new Science Shops to learn from existing ones
— » Knowledge cafés and co-creation events to bring Science Shops together

with local communities to discuss issues and needs
» Training and summer schools for new Science Shops staff
» Establishment of ten university- and non-university-based Science Shops

Thes praject has received funding from the
Lurcpean Union's Morgon 2020 Revesrch and innovason

programme undar grant agreemant No MWNST
. - - BERCHNNE SE - ®
e o, com~ A bay i?s_u]'jcu_

CiMNE: T
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© 2018 SciShops.eu | Horizon 2020 — SwafS-01-2016 | 741657 SciShops



D7.2 Dissemination Package 1

Flyer 1

This flyer was initially produced for use at the Living Knowledge conference held in May 2018 with the
specific aim of promoting SciShops’ communication channels, but can also be used by partners for
promoting SciShops at other events.

promoting the growth of community-

SciS hops@ e s S eicn

WE ARE DEVELOPING

Guidelines, toolkits, training and other resources to
support Science Shops

Networking and knowledge sharing platform,
including a twinning scheme to enable new Science
Shops to learn from existing ones

Ten new university- and non-university-based Science Shops

Science Shops are entities that carry out independent
participatory scientific research on behalf of citizens and local civil society

ORRAD)
et
www.scishops.eu
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4 Social media content

Social media is an important communication channel for SciShops.eu that is being used to disseminate
current information about the project throughout the whole project duration. The objective is to build
a strong social media presence and develop a community of people and organisations interested in
science shops and the SciShops.eu project, who engage by liking, sharing and commenting on
SciShops.eu content.

We are currently using two well-established social media channels: Twitter and Facebook.

SciShops’ social media accounts are actively managed by a Social Media Manager at SYNYO, who
ensures a regular flow of news is published via Twitter and Facebook. Content from deliverable reports
is extracted and repackaged into informative and visually attractive news items designed to interest
and engage.

In addition, all SciShops partners are encouraged to further promote SciShops and its social media
content using their organisations’ own social media accounts. To support partners a number of internal
documents have been produced including Social Media Guidelines, Social Media Planner and a
Message Playbook.

Twitter

SciShops’ twitter account can be found at: https://twitter.com/SciShops_eu

To date SciShops has 433 followers.

Examples of SciShops’ twitter posts can be seen below.

SciShops.eu @5ciShops_eu - May 29 v
We are currently at the Living Knowiedge Summer Schocl. Here are some first

impressions of the event. #summerschocel #science

You and Living Xnowl

Q 11 s O 15 i

m

dge BUD

Figure 4 Example of tweet promoting participation at the Living Knowledge 8" Conference
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SciShops.eu @SciShops_eu - May 24 v
@ #research #curiosity project.scishops.eu

Research is formalized curiosity.
Itis poking and prying with a purpose.

SciSho:aps@_j

© Tl Q 2 [

Figure 5 Example of tweet promoting research outcomes

SciShops.eu
@SciShops_eu

#science shops seek to:

Science Shops seek to:

enhance understanding among
policymakers and education and
research institutions of other
research and education needs
of civil society

provide civil society with
knowledge and skills through

research and education

co@oocoocooo00@

create equitable and
supportive partnerships
with civil society organisations

promote and support public
access to, and publicinfluence
on, science and technology

provide their services

O
(o}
(o)
O
(o)
on an affordable basis o
o]
O

enhance the transferable skills and

Figure 6 Example of tweet promoting research outcomes
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@ SciShops.eu .

#principle of community based participatory
research. #CBPR

prINCIPLES oF CBPR

recognizes community as a unit of identity “‘

g“’ builds on strengths and resources

within the community
facilitates collaborative partnerships
inall phases of the research
integrates knowledge and action
for mutual benefit of all partners

promotes a co-learning and empowering
process that attends to social inequalities

Figure 7 Example of tweet promoting research outcomes

A

SciShops@'

The Wissenschaftsladen Bonn (Bonn Science Shop) gives
special emphasis to the topics of civil society and sustainability,
environment and health, as well as the labour market.

#PROMOTESCIENCESHOPS

Figure 8 Example of tweet promoting Science Shops (also part of the SciShops case studies)
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Facebook ‘

SciShops’ Facebook account is available at https://www.facebook.com/scishops/
To date SciShops has 78 followers.

Examples of SciShops’ Facebook posts can be seen below.

@ SciShops.eu
Like This Page - May 7 - €
The Knowledge Café Concept: a comfortable and

” b informal environment for open dialogue and leaming.
engage Colla Orate https://bit ly/ 2ESDDVE

the oy Like () Comment > Share @@~
knowledge o
cafe .s Mrite a comment 0B® O

Friend Requests See All

explore discuss

Apele Romane
B Elena Ely is a mutual friend.

2+ Confirm Friend

Figure 9 Example of Facebook post promoting the concept of Knowledge cafe

X 7 . \ w @ Scishops.eu
Like This Page - May 4 - €

- Jessica Richman

oy Like () Comment (> Share @~
There are a lot of smart, educated,

oy : 8 vie 2 comment ov®o
thinking people who are not in the tenure o
track who have alot to
contribute to the world.
p : - SCiShOpS@ Friend Requests See All
Noor Murad
o> Like () Comment /) Share / e e Connino Fchd

\ / \

Figure 10 Example of Facebook post promoting research outcomes
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5 Conclusion

The SciShops’ project newsletter, social media accounts and promotional materials such as factsheets
and leaflets serve as important dissemination tools. The next focus will be to promote the channels
more widely in order to reach and engage more stakeholders in the project. The newsletter will
continue to be published on a quarterly basis and promoted to stakeholders in order to increase the
number of subscribers. Social media content will continue to be produced to disseminate project
activities and outcomes. New factsheets and leaflets for use by project partners at events will be
produced, as required.

Each of these dissemination channels work in conjunction with the SciShops’ web platform, helping to
direct interested parties to further information in the form of articles, resources and deliverables on
the web platform and project website.
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