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Executive summary 

This report presents information on three of the communication channels being used to disseminate 
information about the SciShops project. First, SciShops’ electronic newsletter of which there have been 
two editions to date.  Second, project factsheets and flyers that have been produced to promote the 
project, particularly at external events and conferences. Third, specific social media content that is 
being produced by the project to promote project outcomes and activities via social media. 

The report contains examples of these materials and how they are being used in conjunction with other 
communication channels, such as social media and the project website. 

The cut-off date for information in this report is 31 July 2018. These materials are part of the first step 
of the project’s communication and dissemination activities. The newsletter and social media content 
will continue to be published throughout the project, and new leaflets and factsheets produced as 
further outcomes become available. 
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1 Introduction 

SciShops.eu (Enhancing the Responsible and Sustainable Expansion of the Science Shops Ecosystem in 

Europe) is a Horizon 2020 project involving 18 partners in 13 European countries aimed at promoting 

the growth of socially responsible community-based research in Europe. The project explores how 

different types of research organisations, such as research institutes, large enterprises, SMEs, NPOs 

and universities can develop sustainable Science Shops with the ambition of establishing ten new 

Science Shops during the course of the 30-month project. The project runs from September 2017 until 

February 2020. 

Work Package 7 of the project is dedicated to Project Communication, Publications, Networking and 

Exploitation. This report, deliverable 7.2, presents information on three of the communication 

channels being used to disseminate information about the SciShops project. First, SciShops’ electronic 

newsletter of which there have been two editions to date.  Second, project factsheets and flyers that 

have been produced to promote the project, particularly at external events and conferences. Third, 

specific social media content that is being produced by the project to promote project outcomes and 

activities via social media. 

The report contains examples of these materials that have been produced in the first six months of the 

project and how they are being used in conjunction with other communication channels, such as social 

media and the project website. All communication channels use SciShops branding, developed at the 

start of the project. 

The cut-off date for information in this report is 31 July 2018. These tools are part of the first step of 

the project’s communication and dissemination activities. The newsletter and social media content 

will continue to be published throughout the project, and new leaflets and factsheets produced as 

further outcomes become available. 

More specific detail about the structure of SciShops’ project website and its content can be found in 

deliverable report 7.1 Project website, social media channels and communication activities. 

  

http://scishops.eu/
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2 Newsletters 

The SciShops consortium has produced two informative newsletters to date (March, July 2018). The 
intention is to publish the newsletter every three months i.e. quarterly throughout the duration of the 
project. 

The purpose of the newsletter is the dissemination of project activities, findings and outcomes to 
interested parties. It is primarily designed for a broad range of stakeholders interested in science shops 
and community-based participatory research, including researchers, science shop coordinators, civil 
society representatives, as well as those involved in related projects in this field.  

People can sign up to receive the newsletter via a form on the home page of the SciShops’ platform 
https://www.scishops.eu/ as well as on the project website https://project.scishops.eu/. By building 
up a subscription base for the newsletter throughout the duration of the project, the project will 
develop a database of people interested in the project to which it can regularly disseminate 
information about the project via the newsletter. 

The newsletters focus on the latest news from the consortium including information on results and 
findings, new resources and materials, as well as project activities. Short items link to full articles on 
the SciShops’ web platform www.scishops.eu, helping to drive visitors to the project website too. To 
make the content of the newsletter as informative as possible, information is extracted from the 
deliverables and presented in accessible formats on the project website. For example, the collection 
of RRI Tools and case studies contained in deliverable report 2.2 on ‘Existing RRI Tools and successful 
participatory community-based research case studies’ has been published separately in a user friendly 
and accessible format on the SciShops’ web platform and promoted via the newsletter. 

Content in the newsletter to date includes: 

• Reports on SciShop’s activities, such as events organised and attended by partners at which 
SciShops has been represented. 

• Findings from deliverable reports 

• Resources that have been produced by the project e.g. the collection of RRI Tools 

• The latest publicly available deliverable reports 

• Featured case studies of science shops taken from deliverable 2.2 

• Meet the team - interviews with project partners in which they answer questions related to 
their participation in the project 

• A resource of the month highlighting external resources of interest 

• Did you know? Interesting facts relating to science shops and community-based participatory 
research 

• Forthcoming events and activities 

Consortium members have been promoting the newsletter at conferences and events and to their own 
networks in order to build the subscription base. Visitors to the SciShops website and web platform 
are also encouraged to subscribe to the newsletter using the subscription facility.  

To date, the newsletter has 245 subscribers (target >1000 until the end of the project timeframe). The 
newsletter will continue to be promoted and the subscription base is expected to grow as the project 
progresses. Consortium members are also encouraged to adapt articles and text to use in their own 
organisations’ newsletters. 

  

https://www.scishops.eu/
https://project.scishops.eu/
http://www.scishops.eu/
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Newsletter published in March 2018 
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Newsletter published in July 2018 
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Examples of articles on the SciShops web platform 

 

Figure 1  Screenshot showing an overview of part of the RRI Tools collection published on www.scishops.eu 
which are promoted via the newsletter. 

 

Figure 2 Screenshot showing an overview of some of the articles published on www.scishops.eu which are 
promoted via the newsletter 
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Figure 3 Screenshot of an example of an article published on www.scishop.eu which is promoted via the 
newsletter 
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3 Factsheets and leaflets 

Another effective way of reaching relevant stakeholders is through the use of materials such as 
factsheets, leaflets and flyers that can be printed out and handed out at events and conferences. To 
date, the consortium has produced three different materials that serve as an introduction to the 
project. 

These are available to download on the SciShops’ project website at 
https://project.scishops.eu/dissemination/ 

Additional factsheets and leaflets will continue to be produced throughout the project with customised 
information targeted at specific stakeholders that we wish to directly engage in the project e.g. civil 
society organisations, researchers, policy makers etc. Materials are also produced for specific 
conferences and events, as required. 

  

https://project.scishops.eu/dissemination/
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Factsheet 1 

A factsheet containing an introduction to the project. 

 

 



 
D7.2 Dissemination Package 1 

© 2018 SciShops.eu  |  Horizon 2020 – SwafS-01-2016 | 741657  

21 

Leaflet 

A leaflet containing an overview of the project. This has been used to promote SciShops at conferences 
e.g. the EuroScience Open Forum in Toulouse in July 2018. Copies were available at the Horizon 2020 
National Contact Points exhibition stand plus handed out by members of the SciShops consortium to 
interested people and at relevant sessions. 
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Flyer 1 

This flyer was initially produced for use at the Living Knowledge conference held in May 2018 with the 
specific aim of promoting SciShops’ communication channels, but can also be used by partners for 
promoting SciShops at other events. 

 

  



 
D7.2 Dissemination Package 1 

© 2018 SciShops.eu  |  Horizon 2020 – SwafS-01-2016 | 741657  

24 

4 Social media content 

Social media is an important communication channel for SciShops.eu that is being used to disseminate 
current information about the project throughout the whole project duration. The objective is to build 
a strong social media presence and develop a community of people and organisations interested in 
science shops and the SciShops.eu project, who engage by liking, sharing and commenting on 
SciShops.eu content. 

We are currently using two well-established social media channels: Twitter and Facebook. 

SciShops’ social media accounts are actively managed by a Social Media Manager at SYNYO, who 
ensures a regular flow of news is published via Twitter and Facebook. Content from deliverable reports 
is extracted and repackaged into informative and visually attractive news items designed to interest 
and engage.  

In addition, all SciShops partners are encouraged to further promote SciShops and its social media 
content using their organisations’ own social media accounts. To support partners a number of internal 
documents have been produced including Social Media Guidelines, Social Media Planner and a 
Message Playbook. 

Twitter 

SciShops’ twitter account can be found at: https://twitter.com/SciShops_eu  

To date SciShops has 433 followers. 

Examples of SciShops’ twitter posts can be seen below. 

 

 

Figure 4 Example of tweet promoting participation at the Living Knowledge 8th Conference 
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Figure 5 Example of tweet promoting research outcomes 

 

 

Figure 6 Example of tweet promoting research outcomes 
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Figure 7 Example of tweet promoting research outcomes 

 

Figure 8 Example of tweet promoting Science Shops (also part of the SciShops case studies) 
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Facebook 

SciShops’ Facebook account is available at https://www.facebook.com/scishops/ 

To date SciShops has 78 followers. 

Examples of SciShops’ Facebook posts can be seen below. 

 

 

Figure 9 Example of Facebook post promoting the concept of Knowledge cafe 

  

 

Figure 10 Example of Facebook post promoting research outcomes 

   



 
D7.2 Dissemination Package 1 

© 2018 SciShops.eu  |  Horizon 2020 – SwafS-01-2016 | 741657  

28 

5 Conclusion 

The SciShops’ project newsletter, social media accounts and promotional materials such as factsheets 
and leaflets serve as important dissemination tools. The next focus will be to promote the channels 
more widely in order to reach and engage more stakeholders in the project. The newsletter will 
continue to be published on a quarterly basis and promoted to stakeholders in order to increase the 
number of subscribers. Social media content will continue to be produced to disseminate project 
activities and outcomes. New factsheets and leaflets for use by project partners at events will be 
produced, as required. 

Each of these dissemination channels work in conjunction with the SciShops’ web platform, helping to 
direct interested parties to further information in the form of articles, resources and deliverables on 
the web platform and project website. 

 


